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Welcome	
  to	
  the	
  
Web	
  Conference	
  

	
  
From	
  Data	
  to	
  Preven-on	
  II:	
  	
  

Using	
  Data	
  to	
  	
  
Make	
  the	
  Case	
  for	
  Preven-on	
  

We	
  will	
  start	
  soon	
  

888-­‐922-­‐5227	
  
916-­‐446-­‐2520	
  
TTY:	
  916-­‐446-­‐8802	
  
David	
  S.	
  Lee,	
  	
  

david@calcasa.org	
  
Chad	
  Sniffen,	
  	
  

chad@calcasa.org   

 

www.PreventConnect.org	
  

§  Online	
  Community	
  

§  Web	
  Conferences,	
  Reading	
  Clubs	
  

§  Wiki,	
  Podcasts,	
  eLearning	
  

§  TwiPer	
  @preventconnect	
  

§  Blog	
  hPp://calcasa.org	
  	
  
§  Facebook	
  
§  Prevent-­‐Connect	
  Email	
  Group	
  (listserv)	
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How	
  to	
  use	
  this	
  
technology	
  

•  Raise	
  Hand	
  
•  Q&A	
  
•  Text	
  Chat	
  
•  PowerPoint	
  Slides	
  
•  Phone	
  

Ø  Please	
  send	
  a	
  private	
  chat	
  message	
  for	
  help	
  
Ø  Call	
  iLinc	
  Technical	
  Support	
  at	
  (800)	
  799-­‐4510	
  
Ø  Call	
  CALCASA	
  at	
  (888)	
  922-­‐5227	
  ext.	
  315	
  

2011	
  Web	
  Conferences	
  
Building	
  Preven_on	
  Leadership	
  

•  Advancing	
  a	
  Cri<cal	
  Analysis:	
  Incorpora<ng	
  consciousness	
  in	
  
preven<on	
  efforts	
  

•  Cul<va<ng	
  Community	
  Driven	
  Social	
  Change	
  
•  Using	
  Data	
  to	
  Make	
  the	
  Case	
  for	
  Preven<on	
  Guest:	
  Berkeley	
  

Media	
  Studies	
  Group	
  (July	
  25;	
  repeated	
  July	
  26,	
  2011)	
  
•  Promo<ng	
  a	
  Diverse	
  Leadership	
  Guests:	
  Hollaback	
  &	
  Idaho	
  

Coali_on	
  Against	
  Sexual	
  and	
  Domes_c	
  Violence	
  (August	
  30;	
  
repeated	
  August	
  31,	
  2011)	
  

•  Measuring	
  and	
  Communica<ng	
  Effec<veness	
  (September	
  27,	
  
repeated	
  September	
  28,	
  2011)	
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2011	
  Web	
  Conferences	
  
From	
  Data	
  to	
  Preven_on	
  

•  Understanding	
  the	
  Differences	
  between	
  Na<onal	
  Sexual	
  Violence	
  
and	
  In<mate	
  Partner	
  Violence	
  Surveys.	
  Michele	
  Lynberg	
  Black,	
  
CDC	
  (May	
  25,	
  repeat	
  May	
  26,	
  2011)	
  

•  Framing	
  Sexual	
  and	
  Domes<c	
  Violence	
  Preven<on	
  Impact	
  From	
  a	
  
Cost-­‐Effec<veness	
  Perspec<ve	
  Transforming	
  Communi_es	
  (June	
  8,	
  
2011)	
  

•  Using	
  Data	
  to	
  Make	
  the	
  Case	
  for	
  Preven<on,	
  Preven_on	
  Ins_tute	
  
with	
  Berkeley	
  Media	
  Studies	
  Group	
  (July	
  25;	
  repeat	
  July	
  26,	
  2011)	
  

•  Framing	
  Primary	
  Preven<on	
  Messages	
  Using	
  Data;	
  CDC	
  and	
  
Fenton	
  (September	
  20;	
  repeat	
  September	
  21,	
  2011)	
  

	
  
	
  

PreventConnect	
  

•  Domes_c	
  violence	
  /In_mate	
  partner	
  violence	
  
•  Sexual	
  violence	
  
•  Violence	
  across	
  the	
  life-­‐span	
  
•  Prevent	
  before	
  violence	
  starts	
  
•  Connect	
  to	
  other	
  forms	
  of	
  violence	
  &	
  oppression	
  

PreventConnect	
  is	
  a	
  na<onal	
  project	
  of	
  the	
  California	
  Coali<on	
  Against	
  Sexual	
  Assault	
  sponsored	
  by	
  
U.S.	
  Centers	
  for	
  Disease	
  Control	
  and	
  Preven<on.	
  The	
  views	
  and	
  informa<on	
  provided	
  in	
  this	
  web	
  

conferences	
  do	
  not	
  necessarily	
  represent	
  the	
  official	
  views	
  of	
  the	
  U.S.	
  government,	
  CDC,	
  or	
  
CALCASA.	
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888-­‐922-­‐5227	
  
916-­‐446-­‐2520	
  
TTY:	
  916-­‐446-­‐8802	
  
David	
  S.	
  Lee,	
  	
  

david@calcasa.org	
  
Chad	
  Sniffen,	
  	
  

chad@calcasa.org   

 
www.PreventConnect.org	
  

§  Online	
  Community	
  

§  Web	
  Conferences,	
  Reading	
  Clubs	
  

§  Wiki,	
  Podcasts,	
  eLearning	
  

§  TwiPer	
  @preventconnect	
  

§  Blog	
  hPp://calcasa.org	
  	
  
§  Facebook	
  
§  Prevent-­‐Connect	
  Email	
  Group	
  (listserv)	
  

From	
  Data	
  to	
  Preven<on	
  II:	
  
Using	
  Data	
  to	
  Make	
  the	
  Case	
  for	
  Preven<on	
  

Create	
  News	
  to	
  Prevent	
  Violence	
  

	
  
	
  

Larry	
  Cohen,	
  MSW,	
  Preven<on	
  Ins<tute	
  
Lori	
  Dorfman,	
  DrPH,	
  Berkeley	
  Media	
  Studies	
  Group	
  

	
  
	
  July	
  	
  25th	
  &	
  July	
  26th,	
  2011	
  
11:00AM	
  -­‐12:30	
  PST;	
  2:00-­‐3:30	
  PM	
  EST	
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Learning	
  Objec<ves	
  

•  Engage	
  in	
  a	
  candid	
  discussion	
  of	
  the	
  challenges	
  and	
  
opportuni_es	
  in	
  media	
  coverage	
  of	
  violence.	
  

•  Provide	
  examples	
  of	
  lessons	
  learned	
  from	
  people	
  and	
  
organiza_ons	
  working	
  on	
  this	
  strategy.	
  

•  Iden_fy	
  opportuni_es	
  to	
  lig	
  up	
  popula<on	
  based	
  
efforts	
  like	
  organiza_onal	
  prac_ce	
  and	
  policy	
  change	
  in	
  
the	
  media.	
  

	
  

a	
  systema-c	
  process	
  that	
  promotes	
  healthy	
  environments	
  
and	
  behaviors	
  and	
  reduces	
  the	
  likelihood	
  or	
  frequency	
  of	
  
an	
  incident,	
  injury	
  or	
  condi_on	
  occuring.	
  

taking	
  ac-on	
  before	
  sexual	
  and	
  
domes-c	
  violence	
  occurs.	
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The	
  Preven<on	
  Con<nuum	
  

Up Front                In the Thick                     Aftermath 

Immediate 
responses 

AFTER 
violence has 

occurred to deal 
with the 

consequences in 
the short-term 

Long-term 
responses 

AFTER  
violence to deal 
with the lasting 
consequences 
and treatment 
interventions 

Approaches that 
take place 

BEFORE  
violence has 
occurred to 

prevent initial 
perpetration or 
victimization 

  

Norms Sanction behavior 

Based in culture  & tradition 
 

Taken for granted 

 

More than a habit 

Behavior shapers 



7 

5	
  Key	
  Norms	
  

Narrow Definitions of���
Masculinity	



Limited Roles for Women	



Power &���
Control	



Privacy and Silence	

Violence 	



Using	
  Data	
  to	
  	
  
Make	
  the	
  Case	
  for	
  Preven-on	
  

Lori	
  Dorfman	
  
Berkeley	
  Media	
  Studies	
  Group	
  

Larry	
  Cohen	
  
Preven<on	
  Ins<tute	
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Looking	
  at	
  the	
  News	
  

•  Understand	
  challenges	
  in	
  current	
  news	
  
coverage	
  of	
  violence	
  

•  Iden_fy	
  opportuni_es	
  to	
  create	
  news	
  around	
  
primary	
  preven_on	
  of	
  domes_c	
  violence	
  

•  Frame	
  domes_c	
  violence	
  to	
  emphasize	
  
preven_on	
  and	
  policy	
  solu_ons	
  

•  Research	
  on	
  news	
  coverage	
  of	
  public	
  
health	
  issues	
  

•  Media	
  advocacy	
  training	
  and	
  strategic	
  
consulta_on	
  for	
  community	
  groups	
  and	
  
public	
  health	
  advocates	
  

•  Professional	
  educa_on	
  for	
  journalists	
  
www.bmsg.org  
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Use	
  chat	
  to	
  answer	
  

What kinds of stories do 
you see the media 

covering around sexual 
and domestic violence?�

Making	
  the	
  case	
  for	
  preven<on	
  

IPV	
  &	
  Child	
  Sexual	
  Abuse	
  	
  
in	
  the	
  News 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• IPV	
  does	
  not	
  get	
  coverage	
  equal	
  to	
  its	
  
frequency	
  as	
  an	
  arrest	
  

• Other	
  violence	
  gets	
  covered	
  more	
  ogen	
  as	
  
an	
  issue	
  	
  

• IPV	
  was	
  represented	
  as	
  more	
  lethal	
  than	
  it	
  is	
  

• IPV	
  coverage	
  is	
  more	
  “murder-­‐centric”	
  than	
  
other	
  violence	
  coverage	
  

IPV	
  in	
  the	
  News	
  
	
  

Child	
  Sexual	
  Abuse	
  in	
  the	
  News	
  

•  News	
  coverage	
  of	
  child	
  sexual	
  abuse	
  is	
  
infrequent	
  

•  Coverage	
  focuses	
  on	
  “moments”	
  in	
  the	
  
criminal	
  jus_ce	
  process	
  

•  Preven_on	
  is	
  virtually	
  invisible	
  
•  Language	
  describing	
  child	
  sexual	
  abuse	
  is	
  
vague	
  and	
  imprecise	
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Release	
  of	
  New	
  Data	
  

Use	
  chat	
  to	
  answer	
  

How have you 
successfully used data to 

make the case for 
prevention? 

Making the case for prevention 
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The	
  Need	
  to	
  Reframe	
  

Institutional!
Accountability! Personal!

Responsibility!

Tasks	
  for	
  Reframing	
  

•  Make	
  the	
  landscape	
  as	
  vivid	
  as	
  the	
  portrait.	
  

•  Illustrate	
  the	
  values.	
  
•  Connect	
  values	
  to	
  solu<ons.	
  
•  Don’t	
  just	
  talk,	
  act.	
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Reac<ve	
  News	
  Coverage	
  	
  

Every time there’s a story on 
________, !
it should  include information about!
 _________.!

Put	
  Preven<on	
  in	
  the	
  News	
  

“To gain the media’s 
attention, you can’t 
just say something; 
you have to DO 
something.”!

---Russell Sciandra!
!
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Use	
  chat	
  to	
  answer	
  

What are some opportunities you 
can think of to get your story in 

the news? 

Making	
  the	
  case	
  for	
  preven<on	
  

General	
  Strategies	
  

•  Community organizing & policy 
development!

!
•  Monitor the media & develop a press list!

•  Use editorial pages!

•  Create news!

•  Piggyback on breaking news!

•  Paid advertising!
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Ques<on	
  &	
  Answer	
  
Session	
  

221	
  Oak	
  Street	
  
Oakland,	
  California	
  94607	
  
phone:	
  (510)	
  444-­‐7738	
  
fax:	
  (510)	
  663-­‐1280	
  

	
  
www.preven<onins<tute.org	
  	
  

prevent@preven<onins<tute.org	
  	
  


